
INTERNATIONAL MARKETING AND LOGISTICS PROGRAM - COURSE 

DESCRIPTION 

ECO 101- Introduction to Economics I: This is an introductory microeconomics course. The 

aim of the course is to develop an understanding of elementary microeconomic analysis and its 

applications. By the end of the term, the student will have acquired a basic understanding of the 

main microeconomic topics, including analysis of the consumer, the firm, the economics of 

public sector and product markets. The material covered as part of this course will help students 

to organize their ideas about economics. 

BUS 103- Introduction to Business: This course presents a balanced view of business; the 

strengths, weaknesses, successes, failures, problems, and challenges. It provides students a base 

for more advanced courses. The objective of this course is to provide students a clear and 

complete description of the concepts underlying business and illustrate the dynamism and 

liveliness of business organizations and people who operate them with real life examples.  

BUS 105- Introduction to Law: Sources of law, the concept of system of law, scope of the civil 

code, law of persons, family law, law of inheritance, law of property. 

BUS 107- Essentials of Organizational Behavior: A survey of concepts and theories seeking to 

understand and explain individual and group behavior in organizations. Perception, motivation, 

leadership and group dynamics applied to the organizational settings, learning and organizational 

behavior modification, job attitude and satisfaction, conflict management, managing 

organizational change and stress. 

BUS 101- Mathematics for Economics and Business I: The aim of the courses is that the 

student be familiar with a wide variety of mathematical concepts. 1. The rate of change of 

function, Equations for lines, Functions and graphs, absolute values, limits continuity. 2. 

Derivates. 3. Applications of derivatives. Curve Sketching, Maxima and Minima, The Eigen 

value theorem. 4. Integration, Indefinite Integrals, Definite Integrals, Applications of Definite 

Integrals. 5. Transcendental functions Inverse Functions, Exponential and Logarithmic 

Functions. 6. Mathematics of Finance. 7. Introduction to Probability and statistics.  

ENG 107- Core English: This course will constitute a complete four-dimensional one to 

endorse students’ English language proficiency from low intermediate to high intermediate and 

advanced level of proficiency. Through a most recent Cambridge course textbook and by 

utilizing the interactive teaching/learning methodology, students will further improve their 

speaking/communicative skills through active class discussion on the assigned various themes; 

will ameliorate their writing by a smooth introduction to academic writing naturally being 

integrated into the course materials. Moreover, students will be exposed to authentic listening as 

well as analytical readings to consolidate their receptive skills of reading and listening.| 

ENG 109- Development of Reading and Writing Skills: The course will introduce students 

with the challenges, difficulties and obstacles related to English academic reading, writing and 

presentation as they attend English programs at international universities like Epoka. By having 

an active role in the classroom students will take the opportunity to reflect upon such challenges 

and get prepared facing them. Students will be asked to read several academic articles as well 

non-academic genre aiming at improving their critical thinking, reading styles and writing 

feedback.    They will provide peer analytical feedback in class presentations, thus further 



improving their critical listening and presentation skills.  Finally, this course will offer crucial 

suggestions and guidelines to improve the writing skills in general, and in specific domains of 

study to guide them towards successful accomplishment of the academic requirements at 

university, as well as in real working experiences. 

ECO 102- Introduction to Economics II: This is an introductory macroeconomics course. The 

aim of the course is to develop an understanding of elementary macroeconomic analysis and its 

applications. By the end of the term, the student should have acquired a basic understanding of 

the main macroeconomic topics, including national income, aggregate demand and supply, an 

introduction to the real economy and money and prices in the long run and some basic concepts 

about inflation and unemployment trade-off. The material covered in this course will help the 

student to organize his/her ideas about economics. 

BUS 112- Management and Organization: This course intends to provide the students 

knowledge about both classical functions of management and emerging trends about 

management. The course aims to give an insight to the students about the concepts of 

management, the environment of management and the four important functions of management 

which are planning, organizing, leading and controlling. 

BUS 114- Communication Skills: This course aims to provide better understanding of purposes 

and processes of communication in business. Cases and projects improving students` skills in a 

collaborative communication are provided. With the help of exercises, including videotaping, 

students have opportunities to improve and evaluate their oral communication skills. This course 

aims to provide better understanding of purposes and processes of communication in business. 

Cases and projects improving students` skills in a collaborative communication are provided. 

With the help of exercises, including videotaping, students have opportunities to improve and 

evaluate their oral communication skills. 

BUS 132- Introduction to Accounting: The objective of this course is to introduce the students 

an advanced form of the topics, which have already been covered in the financial accounting 

course. Having made a brief revision of the financial accounting topics, the following topics are 

covered in summary: A comparison of Cash Basis Accounting With Accrual Basis of 

Accounting; Reporting Irregular Items in the Income Statement; Comprehensive Income; 

Usefulness and Limitations of the Balance Sheet; Purpose and Preparation of the Statement of 

Cash Flow; Time Value of Money; Valuation of Inventories; Accounting for Liabilities; 

Accounting for Stockholder’s equity. 

BUS 102- Mathematics for Economics and Business II: Limits and Continuity. Average Rate 

of Change and Slope. Derivatives, Instantaneous Rate of Change, Higher Order Derivatives. 

Optimization, Concavity of Inflection Points. Maxima and Minima. Revenue, Cost and Profit 

Applications, Anti Derivatives, Rules of Integration, Differential Equations, Mathematics of 

Finance, Simple and Compound Interest, Present Value, Effective Interest, Future Value, 

Annuities. 

BUS 108 - Business English: The central basis of the course is to consolidate students' academic 

approach to thinking, reading, speaking and writing and language usage. In addition, the course 

also aims to develop the students' abilities to synthesize and evaluate information and conduct 

basic, independent research. 



ECO 205- Microeconomics: In this course on introductory microeconomics, basic concepts of 

mainstream microeconomics at intermediate level are introduced. Among those concepts: 

Principles of microeconomics, functioning of the market mechanism (demand and supply 

analysis, elasticity and applications, supply-demand interactions and government policies, 

consumer and producer surplus, efficiency of the market). The Economics of the public sector 

(Externalities, Public goods and Common resources, design of the tax system) Behavior of the 

firm in different market structures (competitive markets, monopoly, oligopoly) The economics of 

the factors market (labor market, capital markets). 

BUS 221- Marketing I: This course covers the concepts and topics related to marketing function 

and management, the qualitative and quantitative aspects of marketing management. Examples 

to basic topics covered are: Marketing organizations and organizing marketing activities, sales 

analysis, understanding marketing strategies, marketing mix, marketing environment, behavioral 

factors, performance criteria, segmentation, marketing plan, and various marketing subjects. A 

glossary of marketing is developed by all of the students and small individual research exercise 

by each student leads to a big project 

BUS 203- Business Law: The titles of the subjects are; Commercial undertaking, commercial 

affairs and results, merchant, trade register, unfair competition, classification of companies, 

Stock Corporation, negotiable instruments. 

BUS 201- Statistics I: The aim of the courses is that inference making in Business. The 

objective of the course is to help students to understand theoretical characteristics of statistical 

methods and develop practical knowledge and skills to analyze the business data. 

BUS 231- Financial Accounting I: The aim of this course is to provide students with a basic 

accounting background. The role of accounting as a decision making tool is emphasized 

throughout the course. The complete accounting cycle, preparation of financial statements, 

accounting for merchandising activities are among the major topics covered during the semester. 

PIR 261 – Government, Politics and Public Policy in Albania: The primary goal of this 

course is to obtain an understanding of the basic principles, functions and foundations of the 

Albanian system of government and politics. It aims to study the methods in which major and 

transformative changes take place in Albanian public policy. What makes some reforms succeed 

and other fail? Overall, this course explores the major political institutions and organizations in 

the Albanian policy process. 

PIR 201- Research methods on social sciences: The course teaches students to learn how to 

use the quantitative and qualitative methods for investigating political and social sciences topics. 

It is clear that students will learn developing their research topics and know how to collect and 

analyze and discuss data. This course seeks to ensure that all students become able to use 

appropriate research methods on their chosen studies’ field.  The course will teach how to use 

two software, SPSS and NVivo for enabling student to analyses their collected data and equips 

students how to producing an academic paper. Research Methods in social science are tools that 

help students and academics to conduct academic studies properly. These methods will provide 

appropriate guidance for students and academic alike to ask meaningful question about what they 

study and to find answers of their questions. Therefore, this course will help students to learn and 

apply key techniques, including inductive and deductive reasoning, hypothesis construction, 



operationalization of concepts, measurement, sampling and probability, causal inference, and the 

logic of controls. By the end of the semester undergraduates and graduate students will have a 

proposal that can be used as the foundation for the senior project and the dissertation prospectus, 

respectively. 

BUS 222- Marketing II: Marketing topics such as consumer, industrial, national, international 

marketing, relationship of law and marketing, sales management, separate factors of marketing 

mix in detail, a complete marketing plan, and various special topics like relationship marketing 

or related topics out of marketing area like NLP are covered. The focus is on marketing 

strategies and understanding markets. Self learning, decision making is motivated with the 

coaching of the instructor. They first learn and then discuss in the classroom environment in the 

form of question-answer-feedback style. The overall aim is to lead the student to question-

analyze and interpret and to grab the meaning of scientific thinking, plus give the ability of self 

performance appraisal. 

ECO 206- Macroeconomics: Within the boundary of macroeconomics following topics are 

introduced: The basic data of macroeconomics. National income accounting and the methods of 

measurements: The real economy in the long run (production, growth, saving, investment, 

financial system, unemployment). Money and money market (the monetary system, money 

growth and inflation relationship). Basic concepts of open economy and its macroeconomic 

models: Aggregate demand and supply. Monetary and fiscal stabilization measures. 

BUS 226- Management Information Systems: The course aims to introduce basic information 

system concepts and understanding of the role of computer based information systems in 

business organizations. The focus will be on a socio technical approach Coverage will include; 

TPS, MIS, DSS, ERP, Electronic Commerce and Electronic Business, Artificial Intelligence (AI) 

and Expert Systems (ES), Integration of DDS and ES, Executive Information Systems, 

Information Systems, Planning Information Engineering.  

BUS 202- Statistics II: The aim of the courses is that inference making in Business. The 

objective of the course is to help students to understand theoretical characteristics of statistical 

methods and develop practical knowledge and skills to analyze the business data. 

BUS 232- Financial Accounting II: This course, which is a continuation of the first semester’s 

Introduction to Accounting course, introduces the rest of the basic accounting theory and 

practice. Analyzing financial assets, liabilities, and stockholders’ equity, plant assets and 

depreciation, and financial statement analysis are among the primary topics covered. 

BAF 222- Public Finance: This course offers a general introductory survey of the field of public 

finance. The topics include: when market fail, methods of government intervention, program and 

project evaluation, major state and local taxes and their effects, and financial relations. Study the 

productive and allocate role of government and of other aggregations of individuals, as well as 

the interaction among politics, economics and ethics. Course includes welfare economics, the 

theory of public goods, collective choice problems, cost-benefit analysis, and governmental 

public finance. Analyze of the equity and efficiency effects of major taxes, including the 

personal income tax, the corporate income tax and the social security tax. 

 



BAF 102- Money and banking: Money and Banking covers a range of topics in modern 

monetary economics, starting from microeconomic explanations for the existence of money and 

then proceeding to aggregate models of price and output fluctuations, the monetary transmission 

mechanism, the conduct of monetary policy, explanations for hyperinflation episodes and the 

relationship between monetary policy and asset returns. The course explains the function of 

money and monetary systems, monetary theory, its functions and relationship between money, 

prices, and the level of income; monetary policy in Albania and other countries; nature of 

banking and credit; structure and operations of commercial banks, other financial institutions and 

the Central Bank. The students should have a thorough understanding of the main models used 

by economists to understand the causes and consequences of monetary policy decisions. 

PIR 162- Introduction to public administration: This class introduces 1st year students to the 

basic ideas and theories of public administration.  Whether we need government or not, what is 

bureaucracy and whether it is a bad thing, how can we  reform the public sector, what tools does 

the government use in order to reach its goals and how does the decision-making process takes in 

the public sector are among the primary questions the course addresses. The course will cover 

basic concepts like public vs. private organizations, central and local Romanian public 

administration (organization and functioning), governmental reform, and public policy. Last but 

not least, the course approaches the problem of public sector ethics, corruption, its causes and 

consequences and the most common alternatives for fighting against it. A special attention will 

be granted to sunshine measures and whistle blowing, as tools for fighting corrupt behavior. 

PIR 103- Introduction to Political Sociology: This course discusses the study of power and 

politics from sociological perspective. It introduces students with macro-concepts such as 

formation of nation states, political institutions and sources of political and social change. From a 

micro perspective, it examines how social identities and groups influence individual political 

behavior, such as voting, attitudes, and political participation. The end goal is to study the 

political system less mechanically and focus more on its underlying social forces. 

BUS 234-  Sales Techniques and Management: Students will learn and explore the art of 

selling as it relates to the field of advertising. From the sales process to capturing clients, the 

student will gain a comprehensive knowledge of being a sales rep and how research, pitching and 

closing the deal all play an important role. 

BUS 321 – Operations Management: To familiarize the students with the basic concepts and 

principles of operations management and to improve the analytical thinking and modeling 

abilities of the students on quantitative management problems. The course includes topics such 

as systems, models and modeling approaches, decision analysis, certainty, risk and uncertainty 

conditions, linear programming, sensitivity analysis and transportation and assignment problems. 

BUS 331- Cost Accounting: Cost Accounting Course is designed to provide an overview of cost 

concepts and cost calculation methods in contemporary organizations. This course will focus on 

how costs behave, what relevancy is and how the accurate and timely cost information can be 

created. While financial accounting provides information for external users, cost accounting 

provides information for both external and internal users. Cost Accounting will address the usage 

of cost information which is used for product costing, planning and control processes 



BUS 335- Human Resources Management: The most important innovations of our era are the 

modern organizations. These organizations can only succeed if they can efficiently and 

effectively combine their resources. Among the others employees are the key resources of the 

organizations, because employees besides being input also direct the other inputs towards the 

achievement of the organizational goals. So the objective of this course is to inform the students 

about how to attain, retain and maintain human resources in the organizations. 

BUS 323- E-Marketing: Electronic technologies used for marketing. The Internet as a 

commercial medium and its use in the tourism industry. Wireless and other electronic 

applications in tourism. Changes brought by electronic technologies to communications, 

promotion, distribution and consumer behavior. 

BUS 351- Consumer Behavior: This course aims to familiarize the students with (1) how and 

why people buy and use products and services; (2) how to conduct consumer research; (3) what 

types of internal and external factors are influential in consumer decision making process for 

understanding and affecting consumer behavior. 

BUS 337- Total Quality Management: Principles of quality management and control systems. 

Design and development of quality systems in manufacturing and service sectors. Quality 

improvement programs. Quality information systems. 

BUS 234- Sales Techniques and Management: Students will learn and explore the art of 

selling as it relates to the field of advertising. From the sales process to capturing clients, the 

student will gain a comprehensive knowledge of being a sales rep and how research, pitching and 

closing the deal all play an important role. 

BUS 321-Operations Management: To familiarize the students with the basic concepts and 

principles of operations management and to improve the analytical thinking and modeling 

abilities of the students on quantitative management problems. The course includes topics such 

as systems, models and modeling approaches, decision analysis, certainty, risk and uncertainty 

conditions, linear programming, sensitivity analysis and transportation and assignment problems. 

BUS 331 -Cost Accounting: Cost Accounting Course is designed to provide an overview of cost 

concepts and cost calculation methods in contemporary organizations. This course will focus on 

how costs behave, what relevancy is and how the accurate and timely cost information can be 

created. While financial accounting provides information for external users, cost accounting 

provides information for both external and internal users. Cost Accounting will address the usage 

of cost information which is used for product costing, planning and control processes 

BUS 335- Human Resource Management: The most important innovations of our era are the 

modern organizations. These organizations can only succeed if they can efficiently and 

effectively combine their resources. Among the others employees are the key resources of the 

organizations, because employees besides being input also direct the other inputs towards the 

achievement of the organizational goals. So the objective of this course is to inform the students 

about how to attain, retain and maintain human resources in the organizations. 

BAF 233-  Fundamentals of Corporate Finance: Finance function and role of financial 

manager, financial statements and analysis, cash flow concept, time value of money, risk versus 



return with a consideration of liquidity, financial forecasting, planning and control, working 

capital policy, current asset management, capital budgeting and related techniques. 

BUS 323 - E-Marketing: Electronic technologies used for marketing. The Internet as a 

commercial medium and its use in the tourism industry. Wireless and other electronic 

applications in tourism. Changes brought by electronic technologies to communications, 

promotion, distribution and consumer behavior. 

BUS 351- Consumer Behavior: This course aims to familiarize the students with (1) how and 

why people buy and use products and services; (2) how to conduct consumer research; (3) what 

types of internal and external factors are influential in consumer decision making process for 

understanding and affecting consumer behavior. 

BUS 337- Total Quality Management: Principles of quality management and control systems. 

Design and development of quality systems in manufacturing and service sectors. Quality 

improvement programs. Quality information systems. 

ECO 321- International Economics I: Topics in the theory of international trade; causes and 

effects of international trade, gains from trade, theory of tariffs and customs; effective protection, 

economic growth and trade intermediate products, optimal trade policies, factor market 

imperfections, theory of integration, and effects of uncertainty. 

ECO 331- Monetary Theory and Policy I: Determining, implementing, and evaluating 

monetary and fiscal policy; effect on the economy, monetary targets and indicators; role of 

interest rates in understanding monetary policy, the effects of monetary policy on different 

sectors; role of fiscal policy in the economy. 

BAF 331- Banking Operations and Service: The business environment, management 

processes, theories, models, skills and techniques, management theory and practice relevant to 

banking institutions, lending policies, investment policies, liquidity and capitalizations, interest 

policies. 

BAF 321-Financial Institutions and Markets: This course is about the financial institutions, 

markets, and instruments that compose today's global financial markets and the risks associated 

with them. Students will gain a thorough understanding of how financial institutions are 

managed, how funds are raised, how financial instruments are priced, how risks are managed, 

and why financial institutions and markets are prone to failure. 

BUS 339-Innovation and Human Consciousness: The authenticity of this subject is based on 

the combination of different subjects by studying the work of international scholars in different 

academic fields. As the material world that we are experiencing is destroying the human values it 

is important for each one of us to understand that we are humans with soul, not human with 

robotic perspective. This is mentioned not only by different well-known international scholars 

but also in all sacred texts. As such we have to create an environment that creates new thoughts, 

new ideas, new perspectives for resolving different issues, that fully respects the values and 

tradition of old scholars and praise them for their truthful and faithful guidelines. The 

combination of different school of thought aims to bring new awareness within the program. 



BUS 325- Social Media Marketing: Students will learn how the Internet has become an 

indispensable tool for business and the role that Web sites play in marketing products and 

services. Also they will learn the advantages and disadvantages of Internet and social media 

marketing, and how to build a site that reflects good marketing practice. 

BUS 353- Marketing Research: This course concerns the use of marketing research as an aid to 

making marketing decisions. Specifically, this course addresses how the information used to 

make marketing decisions is gathered and analyzed. 

BUS 359 - Supply Chain Management: This course is an introduction to the principles and 

practice of Supply Chain Management and its role in management decision making. Particularly, 

the course focuses on understanding the Supply Chain Management and dealing with supply , 

operation, distribution, and integration issues of SCM such as purchasing, demand forecasting, 

resource planning, inventory management, CRM, Location decisions and performance 

measurement.  

BUS 336- Managerial Accounting: Decision making implications of information provided by 

accounting theory; contemporary problems in reporting of financial statements; presentation 

format of financial statements as required by the ministry of Finance in Albania, analysis and 

interpretation of items appearing on the financial statements; methods of financial statement 

analysis; assigning a project for the analysis of the financial statements of a real Albania 

company. 

BAF 234 Financial Management: Financial Management course aims to introduced to concepts 

and tools that enable them to think critically about the financial opportunities and challenges 

faced by an organization. This course covers different topics such as financial statements 

analysis, budgeting, analyze investment options, and determine the best means of financing 

business endeavors. This course allows students discover ways of assessing both the return and 

the risk involved in a firm's financial decisions. The focus of this course is on solving practical 

business problems similar to those encountered in the workplace. 

BUS 324 -Operations Research: To familiarize the students with the basic concepts and 

principles of operations management and to improve the analytical thinking and modeling 

abilities of the students on quantitative management problems. The course includes topics such 

as systems, models and modeling approaches, decision analysis, certainty, risk and uncertainty 

conditions, linear programming, sensitivity analysis and transportation and assignment problems. 

BAF 338- Capital Markets and Law: Partnerships and limited partnerships, corporations, 

organization of corporations, mergers, capital markets law: the content, capital market 

instruments, capital market operations. 

ECO 322-International Economics II: International trade and finance theories and practice; 

foreign exchange rates, fiscal instruments and markets; alternative international currency systems 

and reformation proposals; the economics of currency, and financial instruments in futures 

markets. 

 



ECO 332-Monetary Theory and Policy II: Determining, implementing, and evaluating 

monetary and fiscal policy; effect on the economy, monetary targets and indicators; role of 

interest rates in understanding monetary policy, the effects of monetary policy on different 

sectors; role of fiscal policy in the economy. 

BUS 348 - Customer Relationship Management : This course aims to provide students with 

the basic terms of CRM. CRM consists of the processes a company uses to track and organize its 

contacts with its current and prospective customers. Typical CRM goals are to improve services 

provided to customers, and to use customer contact information for targeted marketing. 

BUS 356  - Strategic Logistic Management:  The objective is to give students a managerial 

knowledge of basic concepts and principles. These include the management of core logistics 

functions, cost integration, supply chain management. It also includes relationships with 

suppliers, customers and other firm functions such as manufacturing and finance. 

BUS 352- International Marketing and Management of Multinational Enterprises: Analysis 

of opportunities, distinctive characteristics, and emerging trends in foreign markets, including 

exploration of alternative methods and strategies for entering foreign markets; organizational 

planning and control; impact of social, cultural, economic, and political differences; and 

problems of adapting American marketing concepts and methods. This is accomplished through 

real life planning and implementation of an international marketing plan designed to market a 

product or service in a foreign country or countries. 

BUS 358  - Knowledge Management: This course presents to the students the understanding of 

knowledge and its management as a framework for designing goals, structures and processes in 

an organization, so that the organization uses it to learn and create value for consumers and its 

community. 

BUS 354-Branding and Brand Management: This course is an introduction to the principles 

of brand and brand management basics. Moreover this course gives some insight on practical 

applications of branding. Companies in order to gain competitive advantage in this highly 

competitive market need to focus on building strong brands. Branding is the concept which can 

be applied to nearly anything. Also brand dimensions are being exploited during this course. 

Relationship of branding together with other concepts such as strategy and management is 

another important point of this course. 

FL 201- Turkish: The objective of this course is to develop reading, speaking and writing skills 

of students in Turkish language 

  

FL 202- Turkish: The objective of this course is to develop reading, speaking and writing skills 

of students in Turkish language 

  

FL 203- German: The objective of this course is to develop reading, speaking and writing skills 

of students in German language 

  

FL 204- German: The objective of this course is to develop reading, speaking and writing skills 

of students in German language 

  



FL 205 -Italian: The objective of this course is to develop reading, speaking and writing skills 

of students in Italian language 

  

FL 206- Italian: The objective of this course is to develop reading, speaking and writing skills 

of students in Italian language 

  

FL 207 -French: The objective of this course is to develop reading, speaking and writing skills 

of students in French language 

  

FL 208 -French: The objective of this course is to develop reading, speaking and writing skills 

of students in French language 

 


