
                    PhD IN BUSINESS ADMINISTRATION – COURSE DESCRIPTION 

BUS 811-Research Techniques in Business Administration: This course is composed of a 

content that transmits the most advanced methods of conducting a qualitative and quantitative 

research in order to conduct a significant, reliable, credible and comprehensive inquiry. It 

provides an overview of the important concepts of research design, data collection, statistical and 

interpretative analysis. An inclusive and collaborative process will be conducted during this 

course in order for the students to be able to analyze critical aspects of the actual dynamic 

environment through professional integrity and expertise. The course offers also a systems 

perspective by developing the students’ cycle of cognitive resources, capabilities, and 

competencies through circular positive feedback loops. 

BUS 801-Accounting Theory: This course is designed to introduce students to the concepts and 

uses of accounting in a business environment and its role in the economic decision-making 

process. Primary areas of study include analysis and recording of business transactions and 

preparation of financial statements. 

BUS 803 -Strategic Management:  This course is designed to learn the fundamentals and 

advanced issues of how to manage organizations strategically. Strategic management of 

organizations is a complex undertaking which starts with the central question: why are some 

firms more profitable than others? The course will require students to examine this question by 

integrating knowledge from prior business courses, while simultaneously learning and applying 

new strategic management concepts, principles, frameworks and methodologies. 

BUS 807-Operations Management: Understand the concepts of OR Understand the importance 

of the use of OR application in decision making environment such as in Resource allocation 

problems, Production planning problem, Capital Budgeting problem, Advertising Media 

selection, Network Optimization etc 

BUS 809- Entrepreneurship Perspectives: This course is designed to provide advanced, 

relevant and useful research perspectives of the entrepreneurship study field. Research on 

entrepreneurship is characterized by broad connections to all functional areas within Business 

Administration, such as marketing, management, accounting and finance as well as other fields 

within social sciences. Presenting a number of fundamental perspectives which can be used as 

research platform in the process of knowledge increase and understanding for entrepreneurship is 

another purpose of this course. 

ECO 807 -Game Theory: This course is the study of strategic behavior among parties having 

opposed, mixed or similar interests. This course will sharpen your understanding of strategic 

behavior in encounters with other individuals—modeled as games-- and as a participant in 

broader markets involving many individuals. You will learn how to recognize and model 

strategic situations, to predict when and how your actions will influence the decisions of others 

and to exploit strategic situations for your own benefit. 

BAF 801-Finance Theory and Management: This course is focused on applying financial 

principles to the main decisions faced by the financial manager. It explains why the value 

maximization provides a coherent framework for making financial decisions, and it looks at how 



companies can make investment and financing decisions that add value. It also describes the 

main features of financial markets and the various securities that companies may issue. 

BUS 808- Advanced Quantitative Methods For Management Science Research: This course 

is designed to expose students to an intense guided tour of several managerial research questions 

and of the corresponding tools made available by the management sciences to address them. Use 

of simulations, data mining, and forecasting methods is applied by researchers to formulate and 

solve complex managerial problems. 

BUS 802- Advanced Human Resources Management: This course is designed as a conceptual 

description of one of the modern organization function. The course will cover the evolution of 

the process from personal management to human resource management, the functions of human 

resource management, its importance in the organization from a conceptual viewpoint. Course 

plan will include basic human resource management practices related to main functions staffing, 

training, developing, compensating employees. 

BUS 804 - Knowledge Management: This course provides an overview of information systems 

in the business world. It presents an organizational view of how to use information technology to 

create competitive firms, manage global organizations, and provide useful products and services 

to customers. Topics include hardware, software, databases, telecommunication systems, the 

strategic use of information systems, the development of information systems, and social and 

ethical issues involved with information systems. 

BUS 810 - Strategic Management Accounting: This course is designed to provide advanced 

knowledge of Management Accounting for PhD students in Business studies. Learning necessary 

skills and knowledge to analyze business strategy, generate the information required to support 

strategic decisions, and manage their successful implementation. 

BUS 812 - Strategic Brand Management: Brand management is the discipline that links 

strategic business objectives, marketing, and operations. High performance companies 

understand the importance of their brand and actively manage brand equity. Practice of 

pioneering companies and advanced theories proves than brand is an important asset for the 

company. Furthermore, brand building process is an investment, like other specialized skills and 

techniques of the company. 

BUS 814  - Systemic Management and Complexity:  The organization as a static entity is an 

old fashion topic. Today it is mandatory to perceive it as a structure in movement (i.e. a dynamic 

system). Therefore, the course of Systemic Management is designed for PhD students to 

familiarize them with the systems perspective applied to management and organization. 

Concepts like consonance and resonance will be basic tools for understanding stakeholders and 

interacting with them empathically. The course offers a global, comprehensive, and well-formed 

knowledge infrastructure for understanding business dynamics not only from a systems view, but 

also from the service science view and that of sustainability. 

BUS 816- Strategic Marketing: Marketing is a Strategic Management function. Even though it 

has operational tasks the main credits go to strategic implications and approach. Strategic 

Marketing course describes holistic marketing function in the frame of Marketing Strategy. This 



advanced course provides insights for academicians and develops management skills for 

professionals. 

 

 

 


